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Pharmacist objectives

Technician objectives

• Discuss the strengths and weaknesses of the role of social
media in patient care

• Discuss the strengths and weaknesses of the role of social
media in patient care

• List three ways social media can be used to communicate
information about patient care

• List three ways social media can be used to communicate
information about patient care

Background
• Twitter founded in 2006
• 335 million active users per month
• Social networking and “microblogging” service
• Tweets are 280 character messages that are posted and
made publicly available to other users
• Users can follow anyone else with a public profile
https://www.statista.com/statistics/282087/number-of-monthly-active-twitter-users/
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Tweet

A post to Twitter. Tweets are limited to 280 characters and can contain text, hashtags,
links, photos, and video.

@username

How you are identified on Twitter

Retweet (RT)

A tweet that is forwarded to your followers, similar to forwarding an email. Tweets
created by experts in infectious diseases can be retweeted by nonexperts to other
users. This feature is used to pass along valuable discoveries

Favorite

An indication that you like a specific tweet. This is done by tapping on the star; the author
is notified that you liked his/her
tweet. All of your “favorite” tweets can be located by clicking on the favorite link on your
profile page.

Hashtag (#)

A tag that is used to organize tweets and find topics. Think of it as a tool to find
keywords. To tweet about antibiotics, type #antibiotics in the tweet. This allows your
tweet to be found by any user who searches Twitter to find tweets about antibiotics

Follow

Subscribing to a Twitter account is called “following.” Anyone can follow or unfollow
anyone else. To follow someone,
tap on the follow button next to the user name.

Trending

A term used to describe when a topic or hashtag is used so often that it is one of the
most popular in the world. For
example, #ebola was trending during the October 2014 outbreak.

Reach

A Twitter metric that describes the number of unique Twitter users who receive your
tweets.

Direct message
(DM)

A private tweet to someone on Twitter. A direct message can be sent only if the person
is following you on Twitter

Exposure

A Twitter metric for the total number of times a tweet is delivered, including repeats

Bio

A short 160-character personal description that appears in your profile.

Reach:
exposure

@username

How you are identified on Twitter

A measure of how diverse a Twitter audience is for a topic. A high R:E ratio (0.6–0.99)
indicates a wider and more diverse group of people received tweets about a topic. A
lowratio (0–0.19) means therewere a lot of tweets around a keyword
or hashtag but the tweets were not retweeted by followers.
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Strengths
• >75,000 healthcare professionals on Twitter
– >152,000 tweets per day

• Allows clinicians to have up-to-date, easily accessible knowledge
in a rapidly changing field
– Can detect and report emerging diseases and outbreaks like Ebola and EVD68

• Allows for more rapid, extensive dissemination of healthcare
information, medical alerts, research findings, and conference
proceedings
• Can facilitate connections between clinicians
– Can share strategies and successful interventions (TJC surveys)
Goff DA, Kullar R, Newland JG. Clin Infect Dis 2015; 60(10): 1533-40.
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Strengths
• Journal clubs

• Accessibility

• Benchmarking

• Twitter chats

• Self-promotion

• Analytics

• ASP promotion

• Lurking

Goff DA, Kullar R, Newland JG. Clin Infect Dis 2015; 60(10): 1533-40.

Weaknesses
• Limited uptake from
healthcare
professionals
• HIPAA
• Article embargoes
• Proprietary
information

Twitter for patient care

• Risk of giving specific
medical advice
• Misinformation
• Mixing professional
and personal accounts
• Online behavior is
permanent!
Goff DA, Kullar R, Newland JG. Clin Infect Dis 2015; 60(10): 1533-40.

Twitter for patient care

Twitter for patient care
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Twitter for patient care

Twitter for patient care

Twitter for patient care

How to use Twitter for stewardship
• Knowledge dissemination:

Twitter for patient care

Twitter for patient care
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Twitter for patient care

Twitter for patient care

Twitter for patient care

Twitter for patient care

Twitter for patient care

Summary
• Twitter is the most utilized social media platform among
healthcare professionals
• The primary strength of Twitter is the ability to engage others
quickly and easily and disseminate knowledge and information
• The primary weakness is the still overall low numbers of users
who are healthcare professionals
• Twitter can be used for patient care to disseminate knowledge
and research findings, share ideas about best practices, and to
form collaborations
Goff DA, Kullar R, Newland JG. Clin Infect Dis 2015; 60(10): 1533-40.
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What is the current character limit for
a single tweet?
A.
B.
C.
D.

140 characters
100 characters
50 characters
280 characters

A user’s Twitter exposure is best
defined as:
A. A metric for the total number of times a tweet is
delivered, including retweets
B. A metric that describes the number of unique users
who receive your tweets
C. A measure of how diverse a twitter audience is for a
given topic

D. A term used to describe when a topic or hashtag is
used frequently across the world at a given time

This is a discussion that takes place in
real-time on a pre-arranged topic
with a pre-determined hashtag:

All of the following are potential
pitfalls of Twitter, except:
A. Sharing of protected health information

A. Twitter Discussion
B. Providing specific medical advice
B. Twitter Chat
C. Spreading erroneous information
C. Twitter Conversation
D. Twitter Talk

D. Providing education to other healthcare
professionals
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