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It’s almost Girl Scout cookie season! As the Girl Scouts travel from location to location trying to make money for
their cause, you notice their sash filled with badges. You wonder what they mean or stand for; what they had to
accomplish in order to receive the badge. You notice the titles on different badges which include cookie CEO,
cookie business plan creator, or cookie marketing. What a wonderful idea to encourage the girls to learn new skills
and pursue different avenues of learning, in order to earn new badges. Impressed by the amount of work the Girls
Scouts have put into their cookie sales, you give in and buy a few boxes of those wonderful Thin Mints. 

Historically, badges have been used to display achievements and skills. In
today’s world of increasing technology use, the idea of digital badges is
gaining momentum. Just as the Girl Scouts have their physical badges
displayed on their sash, these digital badges can be displayed on a
candidate’s online profile. Mozilla as a corporation was one of the first
organizations to develop these badges; others include Purdue Passport, BB
Building Block, and Wordpress. Large corporations such as Target have also
encouraged their shoppers to collect specific badges to unlock coupons on
their next purchases. The idea of digital badges has become vast and
popular among today’s generations.

Digital badges have been identified by Gibson et al, in 2013, as a
“representation of an accomplishment, interest of affiliation that is visual,
available online, and contains metadata including links that help explain the context, meaning, process, and result
of an activity.” Digital badges can be used as a measure of encouragement to develop new skills,
accomplishments or interests among many different learning environments. They function to motivate and create
incentive through their collection, and displaying them represents an individual’s achievements and competencies.
As different levels of badges are achieved, they mark milestones and can ultimately lead to credibility in a certain
area.

With increasing popularity, how can we apply this idea of digital badges to our professional environment?

Digital badges have been used in the educational setting. Each concept learned or completed assignment would
result in a badge, furthermore encouraging students to complete their work and achieve skills across different
disciplines.

Pharmacy digital badges can be created in order to create the same form of encouragement. Badges can be
shared on websites and professional portfolios as a way to display particular skill sets to potential employers.
Embedded in each digital badge is a URL that takes users to a website that validates and explains the certificate,
enabling anyone to quickly and easily verify the person’s competence, as well as the credibility of the credentialing
organization.      

In an effort to provide education to ICHP members and encourage learning in novel and exciting new ways, digital
badges may be created in order to recognize achievement. ICHP is considering partnering with industry and/or
colleges of pharmacy to work on creating digital badges (Purdue College of Pharmacy has already created digital
badges for its students). If this is something ICHP moves forward with, the initial focus will be on creating digital
badges for technicians. Some possible badge ideas include the topics of Pharmaceutical Calculations,
Presentation Basics, and Community Service. As you can see, these don’t all have to be directly related to
pharmacy technician skills, but can include “soft” skills or other non-pharmacy skills that create a more complete
picture of the technician’s experience.

Overall, this new move towards digital badges may be a great way to focus on accomplishments in the pharmacy
field leading to potential opportunities for employees and employers.

 

References

     Gibson D, Ostashewski N, Flintoff K, Grant S, Knight E. Digital badges in education.Education and Information
Technologies. 2013;20(2):403-410.


